Published in Daymon, C. and Demetrious, K. (eds) Gender and Public Relations. Critical Perspectives on Voice, Image and Identity. Abingdon, Oxon: Routledge, This chapter explores the interaction between the occupation of public relations and the daily lives of those working in the field. How do men and women working in public relations negotiate the responsibilities and demands of their work and home commitments? And why do so many women practitioners feel a sense of guilt about their competing obligations? This study is based on interviews with women and men working in the thriving resource-boom economy of Western Australia. We enquire how public relations practitioners, whom we define as cultural intermediaries, articulate their gendered engagements with work-and home-life. Public relations, as cultural intermediary work that involves the promotion and extension of a neo-liberal agenda, affects the lives and wellbeing of its practitioners. In effect, public relations practitioners engage with, resist and adapt to social and organizational discourses in diverse ways according to their gendered professional and personal orientations and attachments. Drawing on a feminist ethics of care, we suggest that a critical reappraisal of public relations approaches and practices is now both urgent and timely. As a socially significant type of cultural intermediary work, public relations -as scholarship and as practice --is well placed to contribute to the reshaping of dominant discourses and to demonstrate the centrality of caring relationships in private and public life. work, makes it much harder for them to resist work as an all-encompassing activity , as we found in an earlier study of women working in public relations (Daymon and Surma 2012) . Despite this, we found that some women do achieve a satisfactory relationship between the professional and the private, by segmenting, blurring or overlapping the different spheres of their lives in order to achieve a meaningful self-identity.
It is the interplay between a satisfying and meaningful life and the discourses of globalization underpinned by a neo-liberal agenda that interest us in this chapter.
We posit that in their role as cultural intermediaries, public relations practitioners necessarily engage with and are influenced by such discourses and may also reinforce or resist them, with implications not only for their own lives but for society as a whole. Thus, our research questions are:
• In what ways do public relations practitioners' interpretations of and responses to the confluence of work and home represent and/or challenge dominant neoliberal discourses, and how do these influence (a) public relations as cultural intermediary work, and (b) practitioners' own lives and identities?
• Are there differences in the above interpretations and responses between men and women? If so, how is gender implicated in the privileging of certain discourses that serve to enable or inhibit the capacity for enjoying a sense of well being, in terms of people's work and home lives and the diverse relationships that sustain them?
• Can a gender-based critique suggest alternative approaches to and practices of public relations that would facilitate a more authentic appreciation of the caring relationships which develop and sustain both professional and personal lives?
We address these questions through interviews with women and men in public relations based in Western Australia. This is a region undergoing rapid economic transformation and which therefore offers an interesting cultural site for investigation of how dominant social discourses play out in the daily lives of those who do public relations and how gendered identities are implicated in the privileging of certain discourses over others.
We pause for a moment in our narrative to define gender. We take both sex and gender to be contingent, provisional, discursive positions, and the relationship between them as uneven and discontinuous. In this view, gender is not the 'natural' expression of sex or the social manifestation of a biological given; and sex is not the prediscursive 'cause' of gender (Butler 1990) . Understanding sex and gender in this way is not to suggest that binary categories of sex and gender, of men and women, can or should be done away with. After all, these ways of identifying are for some people meaningful, empowering and reassuring ways to engage with, and represent themselves to, others and the world they inhabit.
However, understanding sex and gender as discursively produced and institutionally as well as individually and collectively regulated helps us reflect on and critically evaluate the socially constituted and constituting nature of gendered attitudes and behaviours. It also encourages us to scrutinize how particular ways of being and behaving in the world are recognized, validated and even rewarded, while others are occluded, denigrated and perhaps even punished or prohibited. It also helps us consider the ways in which certain practices and attitudes might be challenged and transformed.
Before moving on to discuss our primary data, we give some consideration to the geographical, commercial and cultural context of our research, and then to the role of the cultural intermediary.
The research context: Western Australia-a transforming economy
Taking our cue from feminist scholars, our research is grounded in the everyday experiences and understandings of the social world of individuals. This enables us then to 'study up' in order to critically reveal the domination and marginalisation inherent in broader discourses which are often evident at the level of gender. In the words of Dorothy Smith (1990:51) , this approach enables us to 'identify the "conceptual practices of power". Harriet Jacobs (1987 Jacobs ( /1861 demonstrated that the concrete lived experience is the core on which to build knowledge and foment social change. To this end, we interviewed 46 men and women involved at various levels of seniority in public relations consultancies and in-house in private, government and not-for-profit organisations operating in Western Australia (see Appendix for full methodological details). (Dixson 1999) , and a relaxed, often outdoors lifestyle and, on the other, is in the thrall of the increasingly hegemonic and globalizing forces of neoliberalism. Yet research has shown that neo-liberalism can be toxic; for example, the compulsion to acquire more goods drives consumers to a more frantic pace of life where 'people work harder and longer to purchase, maintain, replaced, insure and constantly manage goods' (Lawrence 2011) . This expends the energy necessary for living a fully satisfying life. Economies focused on consumption foster conditions that heighten psychological insecurities and in effect they end up fuelling themselves. To acquire the buying power to obtain more goods that a neoliberal discourse has convinced them they and their families need, people work longer hours outside the home. Attention to children, intimate time with partners and friends, and other satisfactions such as having time for fun and enjoyment that cannot be bought are pushed to the periphery. Ryan and Dziurawiec (2001) have argued that such patterns of consumption now define Australia and a study by Rindfleisch et al (1997) has pointed out that this is a gendered phenomenon with men valuing such consumption and its associated self-centred behaviour more than women. Public relations practitioners who are citizens of Western Australia are not invulnerable to these global and neo-liberal influences in their own lives and in their practice as cultural intermediaries; indeed, we argue that the neoliberal agenda is often perpetuated through the public relations role of cultural intermediary.
Cultural intermediaries
To date, there has been no consideration of gender in discussions of the cultural intermediary role in public relations, nor investigation of the influence of cultural intermediary work on the lives of those who engage in public relations. This is an area demanding scrutiny, given the capacity of public relations to both constitute and be constituted by broader societal discourses. The ideological practices, values and attitudes promulgated by the neo-liberal agenda, in whose promotion and extension public relations is (to a greater or lesser extent) inevitably involved as an active participant circulating mainstream cultural, commercial and political discourses, will likely affect the lives and wellbeing of its practitioners as well as its publics (whether or not they choose to accept, resist or subvert its prescriptions).
To understand the concept of the cultural intermediary, we turn to the work of Pierre Bourdieu who drew attention to the rise of 'the new petite bourgeoisie' , a social class evident in mid-twentieth-century France (and other western countries) which manifests itself 'in all the occupations involving presentation and representation (sales, marketing, advertising, public relations, fashion, decoration and so forth) and in all the institutions providing symbolic goods and services ' (1984: 359) . Recently, scholars have tended to conflate cultural intermediaries with the new petite bourgeoisie as a whole in order to direct attention to questions of how production and consumption are made (Hesmondhalgh 2006) . We follow this line, in claiming that the role of cultural intermediaries, granted a certain cultural and commercial authority, is to contribute to the shaping of the attitudes, opinions and consumption patterns of the public to whom they promote symbolic goods and services, such as cultural products, ideas and knowledge.
Although Bourdieu did not, after his introduction of the term in Distinction of social life ' (2002, 504) . The cultural intermediary is charged with articulating for publics and consumers the use value of, or what they might do with, a given product or service as well as its exchange value, or its worth on the market (Negus 2002, 504) . The resonances of this mission with the work of public relations are strong, and it is therefore apposite that Edwards, in her 2012 paper, highlights how the ascendant contemporary role of public relations enables practitioners to 'lead rather than merely respond to the media agenda' (2012, 2); and how public relations work represents a specific form of cultural intermediary, 'because it is grounded in discursive struggle and misrecognition … public relations constitutes a form of symbolically violent cultural intermediation, ultimately designed to generate symbolic power for vested interests ' (2012, 2) . Edwards' comments relating to public relations as cultural intermediary work are salutary, and we aim to draw on them below in order to highlight the cultural intermediary's embeddedness in a globalized environment. In particular, we take into specific account the complex relational and subjective processes involved in cultural intermediary work. Australia has one of the lowest maternal employment rates, which is consistent with the country's 'more traditional family models ' (2011: 75) .
In the UK, although attitudes have shifted with a minority of parents (29%) no longer believing that childcare is the primary responsibility of the mother or that fathers are responsible for providing for the family (38 per cent), it appears that the arrangements families put in place for work and childcare continue to be constrained along traditional lines (Ellison et al 2009) . We thus examine closely the significance of cultural intermediary work as a gendered practice in the discussion that follows. The 'economic capture of the social', as Subhabrata Bobby Banerjee (2007: 146) has described it, highlights the extent to which individualistic, instrumental and free market principles, as spread through globalizing flows, have become In extreme cases, the professional may be so enthralled by this 'respectable addiction' that, as Aldoory, Jiang, Toth and Sha (2008) has pointed out they might opt out entirely from family obligations.
Gender inflections
Although the depersonalized discourse of globalization may claim a genderneutral stance, as various theorists have noted (Connell 1998; Connell and Wood 2005; Elias 2008; and Elias and Beasley 2009, for example) , it is heavily genderinflected. Elias demonstrates that 'the global sphere cannot be regarded as a gender-neutral arena, but rather should be seen as a site for the production of gender identity ' (2008: 409) . For example, a female practitioner in her twenties, working in the mining sector, stated that 'there is a level of having to prove yourself as a young woman' if she was to be seen as credible as a public relations professional. The stereotype of the exemplary worker -the autonomous, rational, 
Care and interdependence: a critique of the neo-liberal model
Having argued that many public relations practitioners both embody and replicate the gender-inflected discourse of globalization through their cultural intermediary role, we turn now to critically interrogate the hegemonic neo-liberal motivations for such practices. We draw on the feminist ethics of care to illustrate how public relations practitioners might counter and modify the individualist, rationalist and competitive thrust of broader organisational and social discourses in their own lives, with consequences for how they do public relations. In going about their daily lives at work and in the home, contemporary professional women in particular, as well as some men are habituated to straddling and juggling the often conflicting (practical, temporal, emotional) demands of the domestic and professional spheres, even if the mainstream discourse treats and validates these spheres as separate or separable. A feminist ethics of care highlights both the dissonance and tension between work and nonwork commitments and draws attention to their necessary interdependence. This is highlighted in the following account by a senior public relations consultant. In contrast to the view in the previous quotation, another participant alluded to the importance of the personal and emotional as intrinsic to caring relationships, highlighting the inextricability of the private and the public, and the personal and professional:
I have a small team and so it matters to me now a lot how they're going, how their career is tracking, how happy they are, how well they're progressing. The first thing I heard this morning was that one of my three people who work with me is resigning. She was tearful which was lovely, so I was delighted for her. It's going to cause a huge hassle but it makes me feel very good that she's found a job which is better paid, more advanced and yes, to be honest, 
Guilt, stress and the emotional struggle
The validation of the emotional in a feminist ethic of care draws our attention to the way in which the emotions act as an indicator of what individuals perceive to be right or wrong. It also highlights the particular struggles of public relations practitioners as they reconcile or resist the different obligations of the workplace and the home. At the same time as public relations practitioners derive significant satisfaction from their professional identities, their valorising of and/or commitment to their identities as parents, partners, friends, and as industry and community members is also salient. For many of the women whom we interviewed, the effort to straddle these sometimes competing roles and identities regularly brings about feelings of guilt, stress and frustration that neither role or identity is being properly fulfilled, or that one is being privileged over the other. Whether or not women had parental or other family obligations, were childless, solo or married, the majority expressed a sense of guilt and/or stress about their endeavours to resolve harmoniously their competing obligations. The notion of 'guilt' was commonly raised by women in interviews, but, by contrast, not once when we spoke with men. Indeed, the men whom we interviewed (to a man) said that while they experienced the tension between their different identities, they did not feel guilt about the pull between their roles as PR practitioners and as partners or parents or friends. Indeed, most chose consciously and autonomously to privilege one sphere of their lives over another, thus living the different aspects of their identities in sequence rather than concurrently. Even when working from home, a single father explained how he could distance himself psychologically and physically from his children by 'locking myself in my car at home so that I could give radio interviews'.
Only the minority of women were able or wished to privilege the personal, the family and the home over the professional. In doing so, they experienced relatively little conflict (although simultaneously greater disconnectedness)
between the demands and different temporalities of the public and private spheres.
The majority found it difficult to resist work as an all-encompassing activity, or indeed consciously chose to prioritize work over other life spheres and identities. Given the neo-liberal environment in which much public relations work is practised today and through which it is legitimized, we think it is timely -indeed urgent -that a care perspective be brought to bear on developing, reviewing and potentially transforming public relations practices. The public relations practitioner's role as cultural intermediary, given its often ready access to diverse local and global communicative platforms and the capacity to contribute to the discursive and material shaping of culture, is presented with specific opportunities and obligations. Not least of the latter, we believe, is first, the responsibility to probe and reflect on the patterns and relations of care and interdependence --both personal and professional, domestic and professional --that obtain in any issue, crisis, campaign, or strategy, and in any discursive account of or response to those which we might make as public relations professionals.
Second is the cultural intermediary's responsibility to admit or make visible, rather than to obscure or marginalise, the existence of other, alternative, subjective ways of being in the world beyond the instrumental, the economically expedient.
As soon as we accept this responsibility, we accept others as full relational beings whose lives and experiences are meaningful and important apart from our commercial or strategic interest in or use for them. This could work to temper the risks of doing symbolic violence or of misrepresenting the 'reality' and the 'real value' of contemporary existence in a context of globalization, too often ruthlessly rationalized and justified by neo-liberal measures. In other words, public relations practitioners might thus consider using their the status as cultural intermediaries not to distort or inhibit (including by means of entrenched gendered practices) but to enhance the possibility of less powerful others engaging and contributing actively in shaping the personal, social and professional lives they (wish to) lead.
Our hope is that a future research agenda that advances an ethics of care will begin with the assumption that the everyday lived experiences of practitioners and publics -as they engage with, modify or resist public relations discourses -are in need of articulation. Such research will focus on public relations not for its strategic or economic effectiveness, and not necessarily to demonize its role as a promulgator of discourses that bolster the powerful. Instead, it will have a care for the practices and consequences of public relations on personal, professional and community relationships in their temporal and material contexts. And it will use the same care in the process of research itself, with researchers paying heed to the potential implications of their own research methodologies and outputs.
Researchers investigating public relations practices or issues and crises, for example, will widen their research horizons to document the relational, emotional and interdependent dimensions of professional and personal lives as they intersect with public relations-related activity. In so doing, researchers will seek to enhance the intellectual and political awareness of their readers, providing them with new frameworks for making sense of and challenging the public relations-influenced realities they encounter in their own lives.
the majority of child caring and domestic responsibilities while also having an increasing presence in the paid workforce. We considered that the ways in which women deal with the competing demands of different cultural spheres such as home and profession would offer us an entry into understanding how public relations practitioners embody the cultural intermediary role. Following interviews, focus groups and feedback presentations with 35 women (see Daymon and Surma 2012 for more detail), we then interviewed male public relations practitioners, comparing and contrasting their views and experiences with those of women. During interviews, it was apparent that men did not engage as wholeheartedly with our questions as women who, in the main, were more proficient at reflecting on their lives and more able to articulate their emotions.
However, the responses of all our participants showed us that all public relations practitioners experience some degree of pressure at the point where work and home lives intersect, although strategies to deal with that depend on gender. After 11 interviews, we stopped collecting data, as we found no further new information of relevance and therefore our data had reached saturation (Daymon and Holloway 2011) .
Through presentations firstly of our nascent findings to a group of participants and then of our completed research to a wider industry forum, we were able to validate our findings and gain further new insights.
We recorded all interviews and focus groups, transcribing and analyzing immediately. That we conducted interviews jointly enabled us to discuss our reflections immediately after interviewing, and then in more detail after we had read the transcriptions. Working iteratively, we modified our interview questions in the light of these discussions, the themes emerging from our analysis of the data and our ongoing reading. This also helped us to make informed choices about the selection of participants for the following stages of data collection.
We analyzed our data both inductively and deductively, coding according to themes in the literature and also from the words of participants themselves. On completion of the final phase of interviews with men, we re-analyzed the full data set in order to focus specifically on what had now emerged as key ideas associated with 'care', 'service', 'guilt' and 'addiction'. Each quotation introduced in this chapter represents multiple, similar statements and views around these themes.
Elsewhere, we have reflected on how our personal subjectivities as teachers, researchers and former PR executives influenced our engagement with the research (Daymon and Surma 2012) . We have already noted our emotional attachment to the project through hearing the many personal accounts of lives and careers that were told to us, and how we were saddened or uplifted when learning about the choices that public relations practitioners made or were forced to make which had affected their families or careers. However, after each interview and also when interpreting the data, we conversed reflectively with each other and other academic colleagues in order to maintain a critical subjectivity that would ensure our account is an honest (and therefore authentic) illustration of the experiences and perceptions of women and men working in public relations.
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1 Bourdieu's notion of 'symbolic violence', for Edwards, describes the ways in which PR harnesses language -a key source of symbolic violence: 'it expresses the space of possibles available to individuals through field-specific connotations that create the limits of legitimate discussion ' (2012, 441) . Edwards also talks about way in which public relations' use of language intends to create 'misrecognition'. These notions -symbolic violence, misrecognition, manipulation, etc --all (misguidedly in our view) assume, as Judith Butler points out (1997), a deterministic role for language and the speech act, and significantly underestimate the role of language as constitutive and contingent, as well as the agency of interlocutors to intervene and resist particular symbolic versions of the world. They thus also ignore the ways in which 'dominant norms may be appropriated and subverted by marginal groups' (McNay 2008, 205) .
